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THE COMPANY $ NV \
Eztablished July 1996 and hasdec the 'ﬁ,% growing

cormpary in hisbaey next t,ﬂ h"l'-:l Fedaral Express,
04 «THE PRODUETS
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A THI started adrkire re |rﬂ'.‘lstr'g.rk'—'ﬂ'e¢h[[ Industry, Mary

products are patented, a kjﬁd-q_lallt'g.l' contral syskerm,

«THE INDUSTRY
Health aj:id Wem'!a:s, which is predided to be the rext
TR ILICH B L AR industry, Healt by Beverages and Branding,

*THE FUTURE
Bocess Marketing, Lifesbyle Centers, Tahitiam Honi Cafes™
ard "4 Passion and & Promise™ bo our people.,

« THE PEOPLE zo0 + Mew Mllioraires in 10 years!

You could be mext!
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TAHTTIAN NONI INTERNATIONAL
A DEBT-FREE Enmpany' )

$4+ BILLION IN SALES

$2+ BILLION PAID TO REPS
(Intha 1=t 10 yaara)

The Fuiflwre -- The -Best i§ Yet tor Conme-
The 2™ Wave is just beginning!
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ETHICAL VISIONARY LEADERSHIP
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« 2 U 5. Design Patents
+ 8 U.5. Processing and F
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+ 66 International Pa
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Tahitian Mo ni
International has
honest, ethical,
visionary lead exship
with over 100 years
of combined
eHp erience.
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Ioterdiomal Coundl for Caring Communities

Felbrtary 11, 2004 the BOOC hongnad T4l am
Moo Db rmationnal at Che United KN aticms with

Lhes pere=digious qlobal avwand
“C orporation with Social
Fes ponsi bility*
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